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* Substantially fewer posts, post-ban, were observed in theme categories
“Community” and “Regulations™ categories, which likely reflects a decreased need
to challenge flavor regulations and a decreased need to ask their customer
communities for support for such challenges.

* Interestingly, a decrease 1n the prevalence of COVID-19 related posts (22.22% vs.
17.64%) was observed over time, likely reflecting the various retail re-opening

better understand their impact on consumer
behavior and addiction.

OBJECTIVES

To determine and analyze vape shops’ Facebook
marketing strategies
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Time 2 1n comparison to Time 1 (243 posts vs. 68 posts). This could have resulted
in incorrect data due to a small sample for Time 2.
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